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I ESCARERR lcreativity | (1) 13CE® its I creativity 259, making L Fid | 1E#E

(686 words) 435S making (V) it(0) an infant(C) & U 5 i,
asfar as words go |% [EHEL LCTIX) OEE, 23CH
® goes back a bit further |3 [ FHEHLZ XD DIXS |
DFEM, in an inconsistent kind of way |3 rarely & ilf
FILT were used |2 L, [—HL/fEbn4 L
TV OFEBE, 33CHD articles LA T anything of
the sort £ TOHWFIBIHRIZEH > T dealing LA T23E41
ZERIL TV D, SRANTHERIZEE LV E 2 A3
AN
(2)71F ingenuity 251> TV, 1 OTDOZ 2K
BTHDZ LMD TWOIUTEEL <72y, mbie
WIGATY, EIZO too utilitarian 23k & MIEAe 5,
A & U3 while IZ X o TR BN TND Z &
MNe v bk, £ ETA I3 too exclusive and grandiose,
7% a little too pedestrian 23t > k& 725, ZZTD
pedestrian |3 commonplace DEM, TIXE%IZ the
term most often used interchangeably with
creativity & &2 D THESIZ imagination 72 & 7%
7259,
(3) 1 SCH X Just as S1V1, S2Ve D, i manage to
exist as../% [ & LTHENGFEL D D) DEBK
mental & material ; playful & practical ; artsy &
technological ; exceptional & pedestrian 739 Txt
HAZAOW BN TS O TREEZ TR 205D 5 5
(BFIZ pedestrian), 2 CHIZ constellation (Z3CRIZ
N TAGEEFTH Z LNk BILD, in which PATF
IE postwar America %5 TRl & 95,
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Hi#h - Samuel W. Franklin ,7he Cult of Creativity:
A Surprisingly Recent History; 2023.
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(1) 13TH T to pursue AERmED R EFAT
a segment ZfEAiLCWAZ L&, £ LT that we ...
attend, etc.’’ a segment % 551750 & 5 4BHREIR 4
FIEICd D Z & DNEETE TN E D DDFROR
A > b, 23CHIZ propensity 3 LU HEETZA, our
efforts ZHER ZEDRBNED X 5 I Nx THDDH
BZTHIIL TIELWE 24, 7285, segment |32 2
TlE~—r 74 7 HREE LTl TERY, BAGE
THYHEITFEE L THWLNONEETH DT
W, BERTHAZ D TFETCHETHORINEA S,
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marketers create & where people ... to do 23\ YT 71 H
a construct #4c17aA & T HBHRFIHICTHH Z L AR
ROTIRET 2043338 %, a rough substitute [ L3R
LI < WA, 5 3 B ik # 3L T shorteut
characteristics &/37 7 L —XENTWD L ZAICK
DL EFGEOHIMERTEE 72 LitZewy,
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(4) Sounds about right, right? ; here’s the thing ; I
might add &\W-o7c DFERYARRIE, H DV data
point DERR DN o T=d LIV, Z
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ENENOERGWEHEIT 2 Z LARO AT
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LRSS HHEE,
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it - Marcus Thomas Collins, For the Culture: The
Power Behind What We Buy, What We Do, and
Who We Want to Be, 2023.
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